How to Win Students
and Influence Parents



At The Enrollment Management Association,
we believe that the admission practices of the
past will not sustain the independent schools
of the future. Every day, we serve enrollment

leaders, increasing their success through the best
science, research, and training.

Because when great schools enroll great
students, everything is possible.
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Who Responded '

A2,736 parents in the U.S., Canada, and worldwide

AParents whose child took the SSAT between
August 2016 and April 2017

ARespondents accurately reflect the distribution of
parents in the SSAT database who were actively
engaged in the 2016-17/ independent school
admission process.



Predominant
Parent Profile

AWhite mother of an 8t grader currently
enrolled in either a private/independent or
public school

ABetween the ages of 35 and 49

AWith a household income of $250.000+

AHolding a post-graduate or professional
degree




Moms are in charge.

()
78/" of respondents were mothers.



"When we went to the revisit day, | was
shocked that the boys' a cappella group
sang a song called "Fat Bottomed Girls™ by
Queen. Fat Bottomed qirl, thank you for
making a man out of me. It was surprising
to me that a school would allow a song
ke that to represent them on such an
important day. My son thinks | am
md1diculous that it bothered me, but it did.”
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Convincing Mom o

She’s a boarding school’'s toughest

customer: the powerful Gen-X mom with a
oowerful bias against giving her child up to
poarding school. But, once convinced, this
power mom can also become an outspoken
advocate with other boarding-averse parents.
Participants will learn how to convert skeptical
Gen-X Moms who will in turn transform into
influential Convincing Momes.



https://enrollment.org/resources/marketing/item/372-convincing-mom

